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Sixpmonafreezing Evanston:at TiTcH magatine, our ’
it our rung her : light, and the make-up hoestring budget.As STITCHS Creative
and Photo Shoot Director, | needed to rally our leather .d them under a p! light, and found ff coupon to order pizza for the team. Two
months later, Teen Vogue featured that shot when it named STITCH one of the country’s top 10 college fashion magazines. i Iendeavor P advocating for a
and by d fashion, taking de i 3
While interning at Proenza Schouler in New York, | realized that fashi \fte g , | walked to
s . As | waited line, 1 the topi i
fashion. If future designers didn't care about the financials, did for me? the exhibit, though, Among the horsehai d headdresses, | realized
't own. idi | rh e L1
developed a 'd business.
Throughits g Neiman Marcus rtand analytic, E e
'g happi rougt growthof a $75M One. Y
brands, (Brand], . Combining 1 di d Rath most
L the dat: id , | pitched a our VP of Pl Director: 1) allocate 50%
f thi d ic styles—a 1 dstil llocati With our
senior leaders on board, IT and Allocation to help reality. d dditional $1.3M in sales and now the
i i loyed Without llabe i this not.
Benefting the growth of others. lead . While ove
discussing the intricacies of product, color, and trend, | buying, pl d retail ji ta. So f h d
" Itaught myself o naviga untitt The
company named me a system “Super-User” allowing i our on best practices. Our inan tal $30M in revenue for
the company.
At Alexander Wang and Neiman Marcus, | industies. Ive ground d have
applied areas.1 d , captain, we ctise,yild
league champions yet, we made it to the second round of playoffs.
the SPCA of Texas’ Strut Your i i g media or
meeting, it without team 1 P d their listen [
us invested in: we would pr the
rescue efforts.
Going forward, I hope to business, taking nita
5 , . The " ¥ wp
continue melding creativity and M young
business, leading impact by struggle to getoff pay for everything h
; launch a luxury brand accelerat n ul
finding common ground, and tolaunch luxury o ! e e o
taking initiative to find creative customers’closets
solutions to successfully scale
new luxury designers.
Professional Review by Mr. MBA®, Val Misra
c delghtiuljourney oneth “passiontfor data and . and insight , heartieltexa pe
and growth. Her detailed , donitell v ' uswhy sheis a sup y
program
Asa inPara1,C reeing d for | Her splendid example of
most i Hersplendid d g photo and .
bow dartt i , overcoming an obstacle and
quick thinking resulting in an
lyn's ‘A-ha’ t, in fashion, business. . .
allfashion art houses ,the ‘A-ha’ moment /s insight,sef-i freal d wisdom, Grat jobt award-winning photo and
Hievement, dc para 3.4, At Neiman, h team-building pizza moment
brave turnaround a il (gromth, b for 'show, don't tell'
uts, bravery, &P are superb for 'show, don't tell'.
o, i achieve her goa. Carl i p as she did
Nicely done!
In Para 5-6, C: passions for sand trategi successful
management of an and . A+ on her
Finally, MBA InPara 7, Carlyn details hy d provid her
future ‘luxury brand lution. Carlyn to briefly specify gap:
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